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Aboutthe College Discover
Communication

The College of Communication at National Chengchi af NCCU

University (NCCU) is Taiwan's premier institution for
media, culture, and technology. With 42 full-time fac-
ulty and 1,400 students, the College combines aca- Beyond teaching and training,

demic excellence with a vibrant and diverse commu- the College serves as a plat-

nity of learners and scholars. With its pioneering role form for research collabora-

in communication education and research, it culti- tion and academic exchange

vates critical thinkers, creative innovators, and global as well as partnerships with in-

communicators through distinct majors and interdisci- dustry and society. Covering

plinary programs. ta 1 fields from journalism and

: : : . strategic communication to
Programs integrate theory with practice, offering 9

digital media, cultural studies,

access to cutting-edge media labs, immersive XR fa-

- . . / - and emerging industries, it ad-
cilities, and international learning opportunities. Fac- 9ing

. . vances knowledge, fosters cre-
ulty contribute to the field through scholarly research, 9

. 3 - ! ativity, and contributes to
creative work, and professional practice, ensuring ed- Y

social impact.

from a strong alumni network, cross-disciplinary proj-

ects, and internships that connect classroom learning




Legacy &
readership

Fourded in 1989, the College is Taiwan'’s first in-
dependent communication college and a recog-
fiized leader in the Asia-Pacific region. Building
on pioneering departments of Journalism, Advertis-
ing, and Radio and Television, it established Tai-
wan’s first doctoral program in journalism and
mass communication, setting a benchmark for ad-
vanced research and academic excellence.

The College has also demonstrated innovation in
graduate education that connects Taiwan to the
world. The International Master’s Program in Inter-
national Communication Studies (IMICS), Taiwan'’s
only fully English-taught communication program,
emphasizes research excellence and global per-

spectives, while the International Master’s -~
Program in Inter-Asia Cultural Stud-
ies (IACS), offered through the -

University System of Taiwan,
fosters regional collaboration

in media, culture, and soci- ‘\
“ .

ety. Together, these pro- x \

grams strengthen the Col-

P
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lege’s leadership in gradu- } %'
ate education and its role in .
advancing communication ] >
research across Asia and r

beyond.
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Undergraduate

Programs

In their first two years, students enter through the Un-

declared Major system, which provides a broad foun-

dation in communication. They then choose from one

of three majors:

Department of Journalism
D Department of Advertising

Department of Radio & Television

*Students may also apply to the Digital
Content & Technologies (DCT) credit pro-
gram, which emphasizes interdisciplin-

ary learning and innovation in emerg-

ing media content development.

The College offers a comprehensive range of'graduate

studies, including:

' Master’s Program in Communication

. Master’s Program in Digital Content & Technolo-
gies (DCT)

' International Master’s Program in International
Communication Studies (IMICS, English-taught)

' International Master's Program in Inter-Asia Cultur-
al Studies (IACS)

. Executive Master’s Program in Communication

. PhD Program in Communication



Center for Media &
information

The Center for Media and Information supports
teaching, research, and hands-on training through

the following facilities:

. ITLab (Digital Platform)

D Audio-Video Lab

D College Theater

D Voice of NCCU (Radio Station)
D News Lab

D Media Research Lab

Industry Linkages

The College collaborates with leading media, adver-
tising, and cultural organizations to connect academ-
ic learning with professional practice. Students gain
internships, co-designed courses, and project-based
training through partnerships with the Central News
Agency (CNA), global advertising and PR leaders
such as Ogilvy, Dentsu, Hakuhodo, and Publicis
Groupe, and public media and performing arts or-
ganizations including the Public Television Service
(PTS) and the National Performing Arts Center
(NPAC). The College also advances forward-looking
projects through the XR Hub with Meta and its col-
laboration with the TVBS Foundation on the Global
Chinese Sustainable News Award, further strength-

ening the bridge between education, industry, and

society.




Global Partnerships

The College is committed to in-

ternationalization, offering oppor-
tunities through dual-degree pro-
grams, exchanges, overseas in-
ternships, and Collaborative
Online International Learning
(COIL). It partners with leading

institutions worldwide, including :

' The University of Tokyo (Japan)

' Seoul National University (South Korea)

' Nanyang Technological University (Singapore)
' Chulalongkorn University (Thailand)

' Fudan University (China)

' Renmin University of China (China)

' The Chinese University of Hong Kong (Hong Kong
SAR, China)

. Hong Kong Baptist University (Hong Kong SAR, China)
' Syracuse University (United States)

' Michigan State University (United States)

' University of South Carolina (United States)

. University of Georgia (United States)

' The Institut des Hautes Etudes des Communications
Sociales (Belgium)

—— among others ——

These collaborations expand student mobility, foster
research exchange, and enhance the College’s role as a
global partner in communication, media,

and cultural studies.
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Social Responsibility &
Community Engagement
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creativity. These projects empow

er communities,
build sustainable partnerships between academia
and society, and prepare students to become so-
cially responsible communicators. In this way, the
College contributes to a more informed, inclusive,

and resilient society.
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